
11 NCAC 12 .0530 ACCIDENT AND HEALTH ADVERTISING: GROUP IMPLICATIONS 

An advertisement of a particular policy shall not state or imply that prospective insureds become group or 

quasi-group members covered under a group policy and as such enjoy special rates or underwriting privileges, 

unless such is the fact. 

 

History Note: Authority G.S. 58-2-40(1); 58-63-15; 

Eff. February 1, 1976; 

Readopted Eff. September 26, 1978; 

Pursuant to G.S. 150B-21.3A, rule is necessary without substantive public interest Eff. May 1, 

2018. 

 


